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ABSTRACT 

Typography is the art and technique of making typed matters presentable and appealing. It is a decorative process 

and may be closely related to fine arts. A research was done to address research objectives that included studying 

typographic history, development and terminology, learning to apply typographic classifications and conventions to 

achieve effective sequential or structured communication for a variety of context, studying how to apply typographic 

expression and visual experimentation appropriately to the context in which it is used, studying to appraise and 

reflect on the effectiveness of the design and development of typographic outcomes in relation to communication 

objects and constructing complex narrative and interrelated designs and layouts with type and image. An exploratory 

research approach was followed in this study. In conclusion it was found that the design of typefaces has developed 

alongside the development of typesetting systems; legibility is paramount and so the typefaces that are the most 

readable usually are retained. The confusion between typeface and font (the various styles of a single typeface) 

occurring in 1984 when Steve Jobs mislabelled typefaces as fonts for Apple computers, an error that has been 

perpetuated throughout the computer industry, led to common misuse by the public of the term "font" when 

typeface is the proper term. 
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